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Abstract 
The primary purpose of this research is to understand how the dark tourism business related to disasters can be sustained by providing evidence from 
the visiting experiences. Specifically, the objective is to answer two-fold research questions. The opinions of 182 visitors who had experienced visiting 
the disaster were obtained through a survey questionnaire. Descriptive analysis verified the visitors' dark tourism motivation and emotional experiences 
for further decisions by responsible authorities and tourism operators to improve the shortcomings of dark tourism sites based on tourists' experience 
of dark tourism in Malaysia. The results are, however, constrained by the snowballing sampling approach.   
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1.0 Introduction 
Dark tourism focusing on the tourism market's long-lasting success will benefit tourists and the local communities. In Malaysia, dark 
tourism is becoming a trend among tourists as it has various destinations and sites such as cemeteries, museums, and war relics. Also 
known as niche tourism, tourists are interested in visiting sites of notable death or tragic events (Lu et al., 2022). While dark tourism is 
referred to as thana tourism, black tourism, grief tourism, and negative sightseeing (Magano et al., 2023), disaster dark tourism combines 
tourism, tragedies, and heritage as niche tourism (Chang, 2017; Hussain et al., 2018). People are drawn to the concept of a "disaster" 
as it has the potential to evoke emotional upheaval for those who may have encountered such situations, fueled by a natural sense of 
curiosity. 
     Disaster dark tourism has gained popularity, but it faces ethical concerns. Critics argue that disaster sites should be respected and 
not turned into profit-driven attractions. Moreover, there are worries about the impact of tourism on the well-being of local communities 
who have experienced these tragedies. Hence, the primary purpose of this research is to understand how the dark tourism business 
related to disasters can be sustained by providing evidence from the visiting experience. Aiming to provide ideas for tourism operators 
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to sustain their dark tourism businesses, the two-fold objectives are: (1) identifying the motivation of tourists to travel for dark tourism in 
Malaysia and (2) studying the emotional experience that tourists gain after visiting dark tourism in Malaysia.  
 
 

 
 
               

Fig. 1. From left to right - Malaysia Prison Museum, Melaka (b) Penang War Museum, Pulau Pinang (b) Kellie’s Castle, Perak  
(Source: The Dark Disaster sites that have been visited) 

 

 

2.0 Literature Review  
 
2.1 Tourist Motivation 
Disaster dark tourism has gained popularity, but it faces ethical concerns. Critics argue that disaster sites should be respected and not 
turned into profit-driven attractions. Moreover, there are worries about the impact of tourism on the well-being of local communities who 
have experienced these tragedies. Motivated tourists are more likely to visit a destination, stay longer, and even return in the future, 
which means more money coming into the destination and could be used to improve infrastructure, create more jobs and build a better 
economy (Fabros et al., 2023). Raine (2013) stated that visitors visit dark tourism sites because of their desire to understand the 
authenticity or their interest in death.  
     Lewis et al. (2022) considered that personal beliefs matter more than outside influence from others. Wang et al. (2023) empirically 
found that tourist's perspectives and attitudes towards ruins sites, which the results showed that disaster memorials' perception positively 
influences the positive evaluation of dark tourism. Fabros et al. (2023) identified seven tourist motivations for visiting dark tourism sites 
that have emerged in the study: education, remembrance, sightseeing, recreation, family bonding, curiosity, and event venue. Some of 
the tourists of dark tourism motivations are morbidly curious or thrill seekers visiting cemeteries to confront and experience death (Lewis 
et al., 2022). Unique attraction characteristics form distinct market segments with diverse motives, showcasing how different sites attract 
visitors with varying motivations. 
 
2.2 Tourists’ Emotional Experience 
Dark tourism studies revealed that visiting dark tourism influences transformational emotional experiences and behaviour within a person 
(Wang et al., 2023). Tourists' emotional experience has multiple dimensions, including the physical environment, safety and security, 
service quality, customer service, and the overall experience (Hosany et al., 2020). Some studies have explored tourists' experiences 
in natural and heritage environments (Genc & Genc, 2022) and high-risk adventure leisure activities (Lin et al., 2022).  
      In a study on school children visiting the War Remnants Museum, Desler (2023) identified four main emotional themes: other-
suffering, other-condemning, other-praising, and self-conscious emotions. Several studies attempt to understand the role of emotion in 
tourism and hospitality. For instance, Ermagun et al. (2022) found that tourists experience various positive emotions, such as comfort 
and pleasure, as they plan their vacations, demonstrating that people respond emotionally to their immediate environment. Hwang et 
al. (2022) found that tourists' emotional responses toward dark tourism destinations vary, with the intensity level depending on the 
tourists' perspective. 
 
 

3.0 Research Methodology 
This research design is a mixed-method, combining data from close-ended and open-ended responses. The data was collected online 
through Google Forms from the tourists who visited disaster dark tourism such as Penang War Museum, Highland Tower, Kellie Castle, 
Kundasang War Memorial, Villa Nabila, and abandoned Ayer Molek prison. Online data collection was chosen because it has the 
advantage of broader coverage.  
     Before collecting data, this research developed a questionnaire to gather information on demographic variables, tourist motivation, 
and emotional experience. Six question items were adopted and adapted from Loncaric et al. (2019), Chang (2017), and Isaac and 
Cakmak (2013) for the dark tourism motivation construct. Nine items for dark experience questions were developed by Liu (2017) and 
Chang (2017). All questions were measured on a 6-point Likert scale, omitting the midpoint choice according to scholars like Croasmun 
and Ostrom (2011). Furthermore, the open-ended section was designed to seek richer information for research objectives. The questions 
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were from Hussain et al. (2018): "What makes dark tourism interesting? "What are the best feelings you can describe when visiting a 
disaster site? "Is there any involvement of the respondent himself or his family with the disaster site?" and "How do we improve dark 
tourism sites in Malaysia? A pretest was administered through four lecturers who are experts in marketing and language and two 
respondents who had visited a dark disaster tourism destination if the questions were understandable. This research reworded the 
question items based on experts' suggestions. This research used descriptive analysis to explore tourists' motivations and experiences 
visiting disaster-dark tourism sites. Open-ended responses were thematically coded to validate findings from closed-ended questions. 
 
 

4.0 Results and Discussion  
The investigation of disaster dark tourism is to shed light on the quality of existing dark tourism products in Malaysia. This research 
collected inputs from 182 tourists who experienced disaster tourism visits. Data collection shows that Kellie Castle was mainly visited, 
followed by Penang War Museum, Highland Tower, and Kundasang War Memorial. Based on the frequency, 52% had visited dark 
tourism at one time, 13% had visited twice, and the rest had visited more than two times. The survey also found that tragedies occupied 
40% of the respondents' interest (31%), followed by war and horror (24%). Demographic data captures other profiles of the respondents 
who are mainly interested in tragedy sites (39.9%), followed by war (31.2%), horror (23.6%), and genocide (5.4%). 
 
4.1 Motivation for Disaster Tourism Interest 
On a 6-point Likert scale, Table 1 shows the range of mean scores for tourists' motivation, which is between 3.77 and 5.01, indicating 
the agreement on tourists' motivation. The most agreeable question with the highest mean was "I came to understand what happened 
there" (mean = 5.01, SD = 1.115). Almost 91% agreed that they were motivated to come to the disaster sites due to recognizing what 
took place there, indicating that by visiting the destination, tourists quickly understand the stories and histories of the destination with 
the information provided. This research reconfirms Isaac and Cakmak's (2013) argument that people acquire to know the story of the 
disaster sites. Seeing the disaster's evidence alone could be a thrill to some, besides taking pictures at disaster sites for lasting 
personal memories. 
     On the other hand, the lowest mean was from question item four, "I come to pay tribute to the victims" (mean = 3.77, SD = 1.301). 
This result indicates that paying tribute is not a priority because tourists focus more on their self-gain by visiting the destination rather 
than commemorating the affected people. About 40% of respondents do not agree with the motivation to come to disaster tourism sites 
because of showing respect to the victims. These opponents might seem that paying respect to the victims was not the primary 
motivation for them to visit there, which is related to the third open-ended question, which is the involvement of the respondent himself 
or his family with the disaster site. No respondent has a history or story related to the disaster sites, making them disagree on the 
motivation to visit them due to the pay attribute. The results are unsurprising, as Raine (2013) found similar findings.  
 

Table 1. Tourists’ Motivations 
Items   Mean Standard Deviation 

I come to find thrills in the scary environment 4.27 1.390 
I come to see the evidence of the disaster 4.85 1.160 
I come to understand what happened there 5.01 1.115 
I come to pay tribute to the victims 3.77 1.301 
I came to see the disaster site for myself 4.76 1.233 
I came to take pictures at the disaster site 4.24 1.443 

Note: 6-point Likert Scale; 1= Strongly Disagree, 2= Disagree, 3= Slightly Disagree, 4= Slightly Agree, 
5= Agree 6= Strongly Agree  

 
     Through a question: What makes dark tourism interesting? The majority (59.34%) answered that the story and history of the 
destinations and the story behind the site led to their interest in dark tourism. For instance, "their stories behind the building, how it was 
built, how it became a dark disaster tourism destination". Respondents also said the history made would make us think and realize that 
a lot might be happening if this happens. In conclusion, the story and history of the site influence or inspire them to come to that 
destination, where history might make an area exciting and make them visit. The result reconfirms the argument of Sarkar et al. (2022) 
that the story's background has become the spotlight and the primary purpose for the tourist's arrival.  
     Besides, about 15% of the respondents also said that the site is interesting regarding the mystery behind the site. They mentioned 
"the mysteriousness of the site that makes me curious" and "the mysterious dark story about that place." The destination became 
attractive because of its mystery, and to fulfil their curiosity, the visitors made an effort to come and explore by themselves. As Hussain 
et al. (2018) supported, curiosity also makes dark tourism attractive to tourists. The descriptive and content analyses prove the 
consistency of the results about the motivation of tourists to visit the dark tourism site. 
 
4.2 Discussion on the Emotional Experience of Disaster Tourism 
Respondents mentioned that they felt sad and sympathized with what had happened and what the victims had experienced. The 
emotional experience of tourists can be either negative or positive, depending on the Malaysian tourist's perception of online information 
sources. As shown in Table 2, the mean scores of emotional experiences range between 3.20 and 4.93. Respondents' most agreeable 
emotional experience was that tourists tend to sympathize with people involved in a tragedy. The question got the highest mean of 4.93 
(SD = 1.070). This result seems to indicate that by visiting the destination, tourists tend to feel sad about what had happened and 
experienced by the related victims of the disaster area. Almost 90% of respondents agreed on the emotion of sorrow to describe when 
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visiting a disaster site. The result is consistent with the study conducted by Tang et al. (2017), which found that reflection and pity are 
the dominant emotions felt most by people visiting disaster sites. However, the answer for question 6 recorded that only 11.55% of 
respondents did not agree with the statement, "I felt sympathy for people who were involved in a tragedy". This expression may be due 
to Malaysian tourists' different insights or passions. These opponents might think there is no need to be sad when visiting the disaster 
site because visiting there is to learn and get to know new things. The results also indicate that though their emotions may be affected 
by the visited site, very little said that the experience caused fear or discomfort with the experience. 
 

Table 2. Tourists’ Emotional Experience 
Items   Mean Standard Deviation 

I feel fear after this trip 4.27 1.390 
My visit to this site has shocked me 4.85 1.160 
I feel this trip is adventurous 5.01 1.115 
I feel sad after this trip 3.77 1.301 
I had a feeling of uncomfortable 4.76 1.233 
I felt sympathy for people who were involved in a tragedy 
Visiting these sites made me traumatized by the tragedy 

4.24 
3.20 

1.443 
1.458 

Note: 6-point Likert Scale; 1= Strongly Disagree, 2= Disagree, 3= Slightly Disagree, 4= Slightly Agree, 
5= Agree 6= Strongly Agree 

 

 
     On the other hand, the lowest mean was from question item seven, "Visiting these sites made me traumatized by the tragedy", with 
a mean of 3.20 (SD = 1.458), indicating that it is not a priority for the respondents to be traumatized by what happened because they do 
not have a background involving the disaster. So, all the respondents in this research have never experienced a disaster site, as declared 
by the answers given by all 182 respondents in the subsequent question if the respondent himself or his family was involved with the 
disaster site and all respondents said "no". They and their families have never been involved and have experience with disaster sites. 
Most respondents, 58.79%, disagree that the emotion they gained after visiting the disaster site was traumatized. Despite the yielded 
result, tourists' emotional experience is essential to create long-term sustainable tourism. By promoting positive emotions to travellers, 
tourism sites can be better perceived. Tourists understood the emotions of others and appreciated the lessons learned. Aligned with 
Hwang et al. (2022) and Wang et al. (2023), this research also revealed that the tourists embodied and transformed their emotions 
through their visiting experiences in the dark tourism sites. 
     This research asked: What are the best feelings you can describe when visiting a disaster site? The most specific feelings, with 
17.58% of the respondents, were sadness and sympathy. Most respondents said they felt sad and sympathized with what had happened 
and experienced by the related people in the disaster area. One of the responses was, "Sometimes it can make me in tears whenever 
I imagine we are in that situation" and "I feel unfortunate and sympathize with the victims and family members" align with Tang et al. 
(2017) whereby the visitors are more touched and feel sympathy rather than anger and hate.  
     About 14% of respondents expressed empathy as they understood what happened and people's feelings. In the following question, 
the respondents said they will share a story with others once they return from the visits. However, they all answered that their families, 
relatives, or friends have yet to be involved or have experience with disaster sites. These results are consistent with (Tan & Lim, 2018). 
Positive emotions encountered in the tourism context can create an enjoyable and memorable experience, resulting in customer loyalty 
and more frequent visits. As supported by Zheng et al. (2019), there were positive emotional experiences also felt by tourists who visited 
the dark area. Positive emotional experiences such as empathy, which is appreciation and understanding of a tragedy or event and the 
place of the disaster, have a direct positive effect on spiritual meaning. Additionally, increased customer satisfaction leads to higher 
customer experience, building customer loyalty and increasing tourists’ returns. 
 
4.3 Improvement of the Dark Tourism Sites in Malaysia 
Aiming to improve dark tourism sites in Malaysia, this research gets visitors' views and suggestions on improving dark tourism 
destinations in Malaysia. The most concern of the respondents, 54.65%, was how to improve the sites by increasing promotion and 
improving advertising strategies for dark tourism. One of the respondents said, "...disaster dark tourism in Malaysia needs more 
recognition and promotion. People in Malaysia need to know or be exposed to what is dark tourism." Another statement suggested that: 
"The promotion of dark tourism should be increased because dark tourism has a large potential to be included as a cultural and heritage 
attraction in Malaysia" and "Do some promoting by doing a thread on Twitter about dark tourism destinations, by spreading it, I am sure 
people will be more aware and want to visit the place". These statements demonstrate where promotion is essential for the improvement 
of the destination so that more people will come and know about the existence of the destination. Promotion and advertising for this 
area of dark tourism need to be improved, as said by the respondents, and some need to learn about this type of tourism. Authorities 
can take the initiative further to promote this dark tourism on social media and television. Such media is an undeniable reality that has 
enhanced the interactions between people and targeted destinations and their tourism experiences (Seccardini & Desmoulins, 2023).  
      About 14% of respondents also felt that there is a need to improve the sites by upgrading and increasing the level of security and 
safety of the site. Respondents mentioned the "need to improve the site's safety" and "to improve security so that more people feel 
secure and confident to come to this place". Another respondent stated they "need a guarantee and increase the safety at the dark 
tourism sites as there are so many people who would like to go there, but they are too worried about the condition there". Where dark 
sites are scary and dangerous, security is essential; respondents will probably feel safe if security in the dark destination is controlled 
and guarded. So they will feel confident about coming to the area. The findings are consistent with Hussain et al. (2018) that the place's 
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safety needs to be maintained in good condition by ensuring that the infrastructure of the sites is suitable for tourists to come. Safety 
plays a critical role and should be formulated by managing dark tourism sites by placing reasonable prices appropriate to the place. 
 
 

4.0 Conclusions and Implications  
This research sought interesting facts about the disaster tourism destination that has motivated tourists. Motivated tourists also mean 
more involvement: they become ambassadors for the destination, enjoying their time there and spreading the word about it to others. 
This increased visibility helps attract more visitors and keeps the destination in the spotlight. Motivation also means that visitors connect 
to the destination and think of it as open and welcoming, helping to create a safe and rewarding tourism experience and benefit the 
destination's long-term sustainability. A positive emotional experience can help develop brand recognition and recognition of the 
destination, leading to an increasing amount of customer visitation. To be distinctive, there is a blend of spiritual and empathetic emotions 
in tourists, intermingled with distress and outrage stemming from both natural occurrences and human wrongdoing. The findings from 
the open-ended responses reaffirmed that tourists' motivations and experiences primarily revolve around the requirement for accessible 
public facilities, such as adequate lighting, preservation of disaster sites, and the inclusion of compelling storytelling elements, all of 
which play a crucial role in attracting repeat visitors. 
      Other than the usage of online data collection limits the control of respondents in terms of age, another limitation is the interpretations 
of the results, which reflect the dominance of females and Gen-Z opinions due to online data collection. As a young generation, they 
are born in a peaceful environment and can only see a movie or read history for some information. Visiting the disaster tourism site 
would make them feel more authentic with past site events. Existing findings revealed that the local authorities and dark tourism 
operators must ensure the repeat tourists and sustainability of the business in dark tourism by monitoring the safety features and 
overpricing. Notably, much dark tourism, like abandoned places, needs to be taken care of, causing the popularity of the places to rely 
heavily on word of mouth and probably be limited to local tourists only. Volunteering and involving the local community in the program 
add value to the initiatives of sustaining the identified disaster sites with great potential. Tourism authorities, particularly the state 
government and tourism industry players, should identify and restore the dark tourism sites for the benefit of knowledge, appreciation, 
and income-generated purposes. More budgets should be allocated to fund the preservation and promotion of the places.     
     To enhance positive emotions and increase customer spending, destinations ought to promote themselves through comprehensive 
packages that integrate storytelling with advanced technologies such as augmented reality or artificial intelligence. It is vital to allocate 
additional funds for preservation and promotional efforts. Bringing to light untold stories from older generations enriches the overall 
touring experience, solidifying dark tourism as a distinctive destination in Malaysia. Giving prominence to storytelling aspects when 
selecting disaster sites and comprehending the depth of motivation and experience can serve as a guide for future researchers 
assessing the enduring impact of dark tourism on supply and demand drivers for sustained business. 
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References  
 
Chang, L. H. (2017). Tourists’ Perception of Dark Tourism and its Impact on their Emotional Experience and Geopolitical Knowledge: A Comparative Study of Local and 
Non- local Tourists. Journal of Tourism Research and Hospitality, 6(3). doi: 10.4172/2324-8807.1000169 
 
Croasmun, J.T. and Ostrom, L. (2011). Using likert-type scales in the social sciences. Journal of Adult Education, 40(1), pp.19-22. 
 
Dresler, E, (2023). Multiplicity of moral emotions in educational dark tourism,Tourism Management Perspectives, 46, 101094, https://doi.org/10.1016/j.tmp.2023.101094. 
 
Ermagun, A., Erinne, J., & Fan, Y. (2022). Travel duration tolerance: Examining the sensitivity of emotional well-being to trip duration. Transportation research part D: 
transport and environment, 102. doi:10.1016/j.trd.2021.103137 
 
Fabros, M.G., Lopez, E.L.F., & Roma, M.N. (2023). Dark tourism in the Philippine context: Indicators, motivations, and spectrum. Social Sciences & Humanities Open, 
7(1), 1-15. doi:10.1016/j.ssaho.2023.100452 
 
Genc, V., & Gulertekin Genc, S. (2022). The effect of perceived authenticity in cultural heritage sites on tourist satisfaction: the moderating role of aesthetic experience. 
Journal of Hospitality and Tourism Insights. 6(2), 530-548. doi:10.1108/JHTI-08-2021-0218 
 
Hosany, S., Hunter-Jones, P., & McCabe, S. (2020). Emotions in Tourist Experiences: Advancing our Conceptual, Methodological and Empirical Understanding. Journal 
of Destination Marketing & Management, 16. doi: 10.1016/j.jdmm.2020.100444 
 



Saad, M., et.al., 12th AMER International Conference on Quality of Life, AicQoL2024, The Magellan Sutera Resort, Kota Kinabalu, Malaysia, 26-28 Jan 2024. E-BPJ 9(27), Feb 2024 (pp.249-254) 

254 

Hussain, S., Chong, A., Kien, S., Mr, S., & Azahar, S. (2018). Understanding tourists’ motives for visiting dark tourism in Kundasang War Memorial. Faculty of Applied 
and Creative Arts, 1- 19. doi:10.13140/RG.2.2.30765.79847. 
 
Hwang. Y., Park, E., Lee, C, Son, H, Olya, H. (2022). Applying mixed methods to explore lighter and darker shades in hybrid dark tourism experiences. Tourism Review, 
78(3), 747-760. doi:10.1108/TR-01-2022-0002 
 
Isaac, R. K., & Çakmak, E. (2013). Understanding visitor’s motivation at sites of death and disaster: the case of former transit camp Westerbork, the Netherlands. Current 
Issues in Tourism, 17(2), 164–179. doi:10.1080/13683500.2013.776021  
 
Lewis, H. Schrier, T. & Xu, S. (2022). Dark tourism: motivations and visit intentions of tourists. International Hospitality Review, 36(1), 107-123. doi:10.1108/ihr-01-2021-
0004 
 
Liu, W. (2017). Chinese Tourists’ Perceived Value in Dark Tourism Consumption Experience. School of Hospitality and Tourism Management, 1, 1-143.  
 
Lončarić, D., Dlačić, J., & Pisnik, A. (2019). Attracting young travellers to a tourist destination: Exploring millennials' dreams. Tourism in Southern and Eastern Europe, 5, 
405-417. doi:10.20867/tosee.05.54 
 
Lv, X., Luo, H., Xu, S., Sun, J., Lu, R., & Hu, Y. (2022). Dark tourism spectrum: Visual expression of dark experience, Tourism Management, 93, 104580, 
https://doi.org/10.1016/j.tourman.2022.104580. 
 
Magano, J., Faiz-Brea, J. A., & Leite, A. (2023, January 18). Dark tourism, the holocaust, and well-being: A systematic review. Heliyon, 9(1), 1-22. 
doi:10.1016/j.heliyon.2023.e13064 
 
Raine, R. (2013). A dark tourist spectrum. International Journal of Culture, Tourism and Hospitality, 7(3), 242-256. doi:10.1108/IJCTHR-05-2012-0037 
 
Rucinska, D., & Lechowicz, M. (2014). Natural Hazard and Disaster Tourism. Miscellanea Geographica - Regional Studies on Development, 18(1), 17-25. 
tangdoi:10.2478/mgrsd-2014-0002 
 
Sarkar, A., Chakraborty, P., & Valeri, M. (2022). People's perception on dark tourism: a quantitative exploration. Current Issues in Tourism, 25(13), 2042-2047. 
 
Seccardini, G. & Desmoulins, L. (2023). Flowed public diplomacy: when Croatia Instagram Riviera narrative destination branding ignores dark tourism amateurs. Journal 
of Communication Management, 27(2), 277-292. doi:10.1108/JCOM-04-2022-0039 
 
Tan, G. A., & Lim, S. (2018). The “Pearl of the Orient” as a dark tourism destination in Malaysia. International Journal of Tourism Cities, 4(1), 68-80. doi:10.1108/IJTC-
04-2017-0023 
 
Tang, C., Zhong, L., & Ng, P. (2017). Factors that Influence the Tourism Industry’s Carbon Emissions: a Tourism Area Life Cycle Model Perspective. Energy Policy, 109, 
704–718. doi:10.1016/j.enpol.2017.07.050  
 
Wang, J., Xu, X., Lu, G., Wang, X., Morrison, A.M. (2023). Visiting natural disaster sites as transformational experiences. Tourism Review, 78(3), 927-948. doi:10.1108/TR-
07-2022-0340 
 
Zheng, Chunhui; Zhang, Jie; Qiu, Mengyuan; Guo, Yongrui; Zhang, Honglei (2019). From mixed emotional experience to spiritual meaning: learning in dark tourism 
places. Tourism Geographies, 22(1), 1–22. doi:10.1080/14616688.2019.1618903. 
 
 


